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CORRECTION
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Correction to: BMC Health Serv Res 20, 726 (2020)
https://doi.org/10.1186/s12913-020-05560-4

Following publication of the original article [1], the 
authors would like to correct an error in the Statistical 
analyses section under the heading Method.

The sentence currently reads:
segment 2 (low score of acceptance; high score of per-

ceived control), segment 3 (high score of acceptance; low 
score of perceived control)

The sentence should read:
segment 2 (low score of perceived control, high score of 

acceptance), segment 3 (high score of perceived control, 
low score of acceptance)

The original article [1] has been corrected.
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